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PREVIEW -- SUNWEAR 2007:
NEW STYLES, QUALITY FEATURES, ENHANCED PROTECTION 

The temperature is finally rising in many parts of the United States, and for the sunglass experts at the Sunglass Association of America, activity is definitely heating up.  According to the organization’s fashion patrol, the styles, features and protection of the sunglasses available to men, women and kids this spring and summer will be more appealing than ever.
The SAA, which has represented the sunglass and reader industry since 1975, is the leading source of market statistics and industry trends.  According to the organization’s President, Tibor Gross, sunglasses protect your eyes from the harsh rays of the sun – all year ‘round – and are an increasingly important – and just plain fun -- fashion accessory.  
“Sunglass design, like the entire fashion industry, correlates with the overall mood of society,” says Gross, who, in addition to his duties as SAA president, is executive vice president and chief operating officer of the Chicago-based Barbara Creations, Inc.  “And today, people are looking for superior protection, durability and styles that offer flair, sophistication and subtle elegance.

“The best news of all,” adds SAA Vice President, Melanie Martin (President and CEO of Suntech Optics), “is that consumers will be happily surprised by the broad range of highly protective sunglasses that fit every mood, every occasion and, importantly, every budget.  No wonder many consumers purchase several pairs and keep them at home, at work, in the car, in the purse, etc.”
(more)
Sunglass Preview 2007: What’s Hot 

What are the hottest sunglass styles, details, materials and features to watch for in spring and summer of 2007?  
According to Sunglass Association fashion experts Gross and Martin, here’s a sneak peak at what to expect when shopping for sunglasses for men, women and children: 

Question: What’s happening with frame sizes?
Gross: Oversize frames will still be prominent.  However, watch in 2007 for beautiful, mid-sized frame shapes to gain in popularity, for men and women.  We can expect to see rectangle frame shapes in both metal and plastic.  The rectangle shapes will be getting toned down a bit, somewhat more rounder or “stretched sideways” -- some are showing a hot round style, which looks like an old “Lennon” frame, pumped up.

Q.: What about frame embellishments?  Can we expect more of the “bling bling” look?

Martin:  Frames will be enhanced with striking graphics and boldly patterned temples.  Clever logo designs and inserts on temples will be prominent. The trend for double bridges and double temples will also inspire 2007 frame de​signs.  Shining and sparkling embellishments such as jewels and other ornamental details add glamour. Designers are playing creatively with logos, brand initials and insignia to create a key decorative element out of the brand name.  Shiny embellishments such as jewels and other ornamental details will add glamour.  Interestingly, what we see are designers playing creatively with logos, brand initials and insignias to create a super decorative element out of the brand name.

Q.: What will be the hot lenses to expect next year?
Gross: Glare-cutting polarized lenses will be very popular.  These are great for driving, and for sports.  Fashion mirror lenses, on the other hand, will not be as popular.
Q. Speaking of sports, what types of sunglasses will be available for the “weekend warrior”?

Martin: We’re seeing double-injection frames, made of high-tech nylon.  These are very durable and look great.  Weekend warriors – from cyclists to runners – will find sleek, Euro-inspired styles.  They are lightweight, durable, and offer fantastic protection.  And they look incredible, as do the sport-to-leisure crossover styles you’ll find in 2007.   For sport consumers, remember also that large plastics in shield-looks and double-bridge styles add fashion flair in this category.
(more)
Q.  Let’s talk about colors.
Gross: Hot frame colors will include black, purple, seafoam, white and other neutrals.  We’re also seeing tortoise shell looks, with neutral striped patterns.  Look for variations in cream, striped black tortoise and accents such as a flash of “hot” red.  Color combinations such as lime with brown fronts create a sexy, playful look.  Another style to watch for: Contrasting a classic color with a striking interior tone – neon shades teamed with black and some natural tones such as olive and aqua.  Smart and sophisticated.

Q. And aviators?
Martin: For 2007, the aviator-inspired metal frame will continue in popularity.  But we can expect to find variations – white and colored lacquer finishes, with metal accents, for example.  And temples will feature both large and thin detailing.   Basically, the so-called “American Classics” will have a somewhat more “edgy” look.
Q. What about the “urban cross-over” look?

Gross: This will remain hot in 2007, including innovative acetate frames in large silhouettes for women, as well as full, rimless frames that are stylish, lightweight and functional.

Q. And at poolside, or at the beach?

Martin: Sunglass-reading glass hybrids are gaining in popularity, as the nation’s demographic composition changes.   New models offer flex frames for comfort and durability and the styles are hot.  This is a category to watch.
The SAA, in conjunction with the Vision Council of America, has created a new, four-color, consumer booklet – Sun Smart – Hot Tips for Cool Shades – available free at retailers across the country.  The booklet helps consumers navigate technical terminology such as polarized, photochromatic, UV blockage, etc., as well as understand how to select and fit a pair of sunglasses – whether they cost $15 or $500.  For your free copy, visit the Sunglass Association of America online at: www.sunglassassociation.com. 

(Editor’s Note: To arrange a phone interview with the SAA’s Tibor Gross or Melanie Martin, contact Martin Kleinman at 718/398-4009 or Swea Nightengale at 863/612-0085.)
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