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FOR IMMEDIATE RELEASE
Sixth annual consumer study of sunglass and reading glass purchases….

SAA MARKET RESEARCH FINDS SUNGLASSES UNIT GROWTH UP 9.1%;
READING GLASSES UP 7.8%

-----------------------------------------------------------------------------------

Only independent market research available for eyewear surveys 100,000 consumers 18+…


Unveiling research of interest to a wide range of industry professionals and retailers, the Sunglass Association of America (SAA) 2006 market survey for consumer sun- and reading-glass purchases indicated a sharp, continued uptrend in market volume, with a one-year, 9.1 percent increase in sunglass unit sales – and up 13.2 percent since 2004 – and an 7.8 percent unit growth for reading glasses (up 16.5 percent since 2004), according to SAA president Tibor Gross.

The sixth annual study – the only independent market research available for eyewear – is conducted by independent market research firm Jobson Research, and covers all major retail channels.  

KEY SURVEY FINDINGS – SUNGLASSES


According to the report, the rise in the sunglass market continues to be fueled by the continued growth in refractive surgery procedures, increases in the number of contact lens user, and consumer education regarding the importance of UV protection.  
· Retail sales (in dollars) up 14.6 percent vs. 2005, after a 4.1 percent increase during the previous one-year reporting period (2004 to 2005)
· Unit sales up 9.1 percent vs. 2005 and up 13.2 percent since 2004
· The percentage of retail dollar sales to men showed incremental growth, from 50.3 percent to 50.8 percent; women accounted for 49.2 percent of retail dollar sales vs. 49.7 percent in 2005
(more)
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· Again this year, men pay more: $21.54 (average selling price) vs. $17.28 for women
· In terms of retail dollar sales by age group, the 18-34’s are down again this year, from  45.1 percent to 43.2 percent; all other groups posted modest gains
· Yet, the 18-34 age group still accounts for the lionshare of retail dollar sales: $928.4 million vs. $845.8 million in 2005 
· In terms of percent of total retail sales dollars, the leading income group is the $60K+ HHI’s, at 47.7 percent – and, they pay more (in terms of average selling price): $25.44 vs. $15.28 for the under $40 HHI group 
· Unit sales remain strongest in the South – 35.9 percent of the overall market, vs. next biggest region – the West – at 27.0 percent
KEY SURVEY FINDINGS - READING GLASSES

Market increases in over-the-counter reading glasses are also driven by the factors that stimulate the growth in sunglass sales, specifically the rise of refractive surgery and contact lens usage, as well as the aging of the U.S. population.
· Retail ($) sales up 10.3 percent vs. 2005; up 25.2 percent since 2004
· Unit sales up 7.8 percent vs. 2005; up 16.5 percent vs. 2004
· Greatest percent of usage for reading glasses – $60K+ HHI (40.9 percent), accounting for $261.6 million in retail sales vs. $238.5 million in 2005
· Greatest usage percentage occurs in the South (37.0 percent of all wearers; $200.4 million in annual retail dollar sales, vs. $180.4 million in 2005
ABOUT THE SURVEY

The online survey tabulated responses from 100,000 consumers 18 years of age and older, 25,000 responses quarterly.  Statistics are compiled from September through September of each year.   There is no AC Nielson or IRI data on the eyewear category, making this unfiltered market research especially valuable to those in the optical supply chain.
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The SAA U.S. market survey allows optical and retail executives to gain perspective of the overall industry, as well as by key retail and demographic groups.  “Armed with this data, suppliers and retailers can work together to make intelligent, informed buying decisions,” said the SAA’s Gross.

THE SUNGLASS ASSOCIATION OF AMERICA
The Sunglass Association of America (SAA) is the leading source of information and market statistics for the sunglass and reading glass industry.  The non-profit SAA has represented all facets of the industry, worldwide, since 1975.

(Media note: for further information on the 2006 market report, or to interview the SAA’s president, Tibor Gross, contact Martin Kleinman at mkleinman@nyc.rr.com, or call 718/398-4009.)
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