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FOR IMMEDIATE RELEASE

SUNGLASS ASSOCIATION OF AMERICA (SAA)

ANNUAL MEETING CAPS INTERNATIONAL VISION EXPO ACTIVITY
Latest industry sales data, critical legal and technical issues, international fashion trends all covered; Officers & Directors for 2007 elected…

LAS VEGAS, NV – More than 60 participants from around the world attended the 2006 Annual Meeting of the Sunglass Association of America which, this year, boasted a streamlined new format that capped activity at the International Vision Expo here.

The robust program configuration allowed attendees to better understand the nuances of critical industry issues and trends, as well as network with SAA members from North America, Europe and the Pacific Rim.  

The Sunglass Association of America is the leading source of information and market statistics for the sunglass and reading glass industry.  The non-profit SAA has represented all facets of the industry since 1975.


“More than ever, SAA membership represents a true cross-section of our industry,” noted the Association’s President, Tibor Gross (Executive Vice President and Chief Operating Officer, Barbara Creations, Inc.).  “This year’s annual meeting was more exciting, productive and time-efficient than ever before.  Our members gained access to vital information on retail sales data, industry-specific legal issues, technical topics, international fashion trends and marketplace perspectives.  Keeping our membership informed is the key to success given the challenges of today’s marketplace,” Gross said.
ANNOUNCING THE SAA’S 2007 OFFICERS & DIRECTORS


The SAA’s Executive Committee for 2007 includes:  Tibor Gross, SAA President (Barbara Creations, Inc.); Dave Bibbey, Executive Vice President (Zoom Eyeworks); Henry Lane, Vice President, Chair – Market Research Committee (Dioptics); Brent Martin, Vice President, Chair – Public Relations Committee (Suntech Optics); Alvin Hutzler II, Treasurer (Cliff Weil, Inc.); Ed Moody, Vice President, Chair – Membership (Costa Del Mar); and Brian Heap, Secretary (Personal Optics).
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The SAA’s Board of Directors for 2007 includes: David Vander Schaaf, Riviera Trading, Inc.; Jack Flynn, FGX International; Al Gleek, Carl Zeiss -Sunlens; Steve Crellin, Magnivision; Riccardo Polinelli, Polinelli S.r.l.; Gerald Bedingfield, Polaroid; Scott MacGuffie, Smith Optics and Matt Banker, Achievia Optical Solutions.

SAA ANNUAL MEETING HIGHLIGHTS


Participants at this year’s SAA annual meeting – themed “How To Succeed In Today’s Global Eyeware Marketplace” – gained access to proprietary industry information that ranged from sales trends to technical issues.


Gerry Fultz, Managing Director, Jobson Optical Research International, covered its annual sales report on plano sunglass, clip-on and reading glasses, in all major retail channels.

Rick Van Arnam, SAA Legal Counsel (partner in the New York firm Barnes, Richardson & Colburn) provided an update on FDA, Customs, export and copyright law issues facing the industry, while Ken Frederick led a discussion on ANSI, ISO, ASTM and other technical matters critical to industry participants.

In addition, in-depth fashion and marketplace trends – with special emphasis on regional perspectives in European, Chinese and Canadian challenges and opportunities – were detailed, by the presenting team of Alexandre Asseraf (Essilor International/European Sunglass Association), David Chao (Contour Optik) and Brent Martin (Suntech Optics), respectively.

ABOUT THE SAA


The Association promotes both the function and fashion benefits of sunglasses and reading glasses to trade audiences, consumers and the news media.  
In addition to marketplace information, training and tracking of industry trends, the SAA provides guidance to members on regulatory and standards compliance and is a leading industry advocate for responsible regulations and industry standards.

Members are engaged in the manufacture and distribution of sunglasses and reading glasses, including frames, lenses, coatings and other related components.   
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The SAA, in conjunction with Jobson Research International, regularly gathers information regarding market size, by retail channel, and reports its findings to members and the news media.  

Members of the SAA represent countries around the world, such as the U.S., China, France, Hong Kong, Italy, Japan, Korea, Mauritius and Taiwan, and include the most well-respected and innovative companies in the field.

For information on industry trends or membership, visit the SAA online at www.sunglassassociation.com, call 863/612-0085, or email at info@sunglassassociation.com. 
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